

















Where do businesses want APEC to take the lead?

ccording to a PwC survey of CEOs for the

APEC 2011 CEO Summit: “A clear mandate
emerges: more CEOs want APEC to take the lead
in advancing a free trade agreement in the region
than in any other policy area for APEC. They are
not waiting for a resumption of trade patterns that
have dominated global growth for a generation—

low-cost sourcing in the South and the East geared
toward selling to markets in the West. The majority

(64%) say regional and bilateral trade pacts are
more important to growth for the companies than

multilateral trade. Greater trade cooperation among

APEC nations will help lead to streamlined supply
chains, and new distribution channels.”

No specific role

Implementor

Q. In addressing the following priorities, what should APEC’s role be?

Base: 291-308

Free trade agreement among APEC nations

Free flow of investments

Alignment of member economies’ standards with
international standards

Food security

Energy security

Water security

Labor mobility/skills mapping

Integration of SMMEs into the formal economy

Supply chain resilience

31% 20%

%
33% 28%

[ Challenger
Incubator of ideas
W Advisor

M Lead

Source: PwC ¢ Executive Summary, 2011 APEC CEO Survey

| would love to see a growing,

vibrant APEC region that is pursuing
economic integration, removing
excessive regulation, and adopting
free trading principles that should help
lift markets by providing access to
more of the goods and services

that companies like FedEx provide.

Michael L. Ducker,
Chief Operating Officer and President,
International FedEx Express
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The National Center for APEC’s Member Companies

Some of America’s most influential companies

make up the National Center’s membership.
These companies are leaders in a broad range of
industries including: aerospace, automotive, biotech,
chemicals, computer software, consumer goods,
entertainment, express delivery, financial services, food,
health care, heavy equipment, insurance, logistics,
medical equipment, mining, energy, pharmaceutical,
retail, telecommunications and many more.

While they have diverse interests and concerns, mem-
bers share a strong commitment to APEC’s goals of free
and open trade and investment. They also actively en-
gage with the National Center, the U.S. ABAC members,
and government officials from the United States and
other APEC economies to bring to light their concerns
and recommended actions regarding business condi-
tions in the region.

PwC was the Knowledge Partner for the APEC 2011 CEO Summit. Data charts pulled from
the 2011 report were compiled by the PwC US Thought Leadership Institute.

Abbott Laboratories

Aflac International, Inc.
Apple Inc.

Applied Materials, Inc.
AT&T

Baxter

The Boeing Company
Cargill, Incorporated
Caterpillar Inc.

Chevron Corporation

The Chubb Corporation
Citi

ConocoPhillips Company
Exxon Mobil Corporation
Fluor Corporation

FedEx Express
Freeport-McMoRan
Copper & Gold Inc.
General Electric Company
General Motors Company
Google Inc.
Hewlett-Packard Company
IBM Corporation

Intel Corporation

Johnson & Johnson
JPMorgan Chase & Co.

Kraft Foods Inc.

Levi Strauss & Co.

Merck & Co., Inc.

Microsoft Corporation
Monsanto Company

New York Life Insurance Company
Oracle Corporation

Pfizer, Inc

Philip Morris International
Port of Seattle

Procter & Gamble

Qualcomm Incorporated
Russell Investments
Starbucks Coffee Company
State Street Bank & Trust Company
Time Warner Inc.
Underwriters Laboratories Inc.
UPS

Visa Inc.

Walmart
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